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A CLIENT BENEFITS OVERVIEW

Not alldatais created equal and not every campaign needs the same
depth. Whitelist Data’s Tiered Data Enrichment service gives you the
flexibility to enhance your contact lists with precisely the right level of
detail from simple location tagging to full 360° consumer profiles.

Ourthree-tiered appending system Geo Append, Basic Append, and
Comprehensive Append allows you to scale richness based on your
goals, budget, and compliance needs. Whetheryou're targeting by
ZIP code or building hyper-personalized ad audiences, we help you
get more from your data affordably and accurately.

|deal for marketers, agencies, advertisers, and sales teams, this

feature transforms raw phone or customerlists into smart,
segmented, and highly actionable audiences.

By the way, all this datais fully TCPA compliant, and you are able to
market to it freely withoutissue.

\ Winlilellis] +1(415) 684 0681 whitelistdata.com
/




DATA ENRICHMENT

2/2

THE 3 TIERS OF Data Enrichment

TIER 1: Geo Append

Addlocationintelligence quickly and
cost-effectively.

Best For:

e Geotargeted ad
campaigns.

e Territory-based sales
routing.

e Local promotions or
event marketing.

e Filtering out-of-region
leads.

Key Benefit:

Quickly map phone numbers
or partialrecords toreal-world
locations, even without a full
address. Enables regional
targeting and compliance
(e.g., state-specific offers or
regulations).

TIER 2: Basic Append

Enrich with core demographic and
contact details for smarter
segmentation.
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TIER 3. Comprehensive Append

Enrich with core demographic and
contact details for smarter
segmentation.

Accessto 150+ attributes across lifestyle and hobbies
(such as travel, fitness, or luxury interests), home and
property details (value, type, improvements), financial
signals (credit, wealth, spending patterns), family and
demographic insights (household makeup, age groups,
ethnicity), tech and digital behaviors (devices, online
activity, opt-in status), and specialty segments like vehicle
ownership, magazine subscriptions, and veteran
households.
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Best For:

e Personalized email
campaigns.

e L eadscoringand
qualification.

e CRM enrichment.

e Financial services,
insurance, and real estate
targeting.

Best For:

e Premium audience
packages for advertisers.
e Hyper-personalized
content and creative.

e High-value B2C
marketing (luxury, travel,

§ finance).

e Political, nonprofit, and
cause-based targeting.
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Key Benefit:

Build foundational audience
profiles that power better
segmentation, messaging,
and conversion—without
over-enriching low-priority
lists.

Key Benefit:

Createrich, behaviorally
driven segments that
command higher CPMs,
improve engagement, and
fuel predictive modeling.
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